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Highlights from JAM
Positioning Women as Full Partners
Lillian C. Parrish, Ph.D., CPA
Working women are locked in a struggle for power over 
their own lives according to Judy Mann, columnist for The 
Washington Post and keynote speaker at the opening 
session of the Joint Annual Meeting in Washington, D.C., 
in October. Working women are pitted against traditional 
women, and as a result, working women are trying to be 
superwomen. Mann says working women only have 
themselves to blame if they don’t participate in the 
movement to restructure society to position women as full 
partners with men.
Because of the superwoman syndrome, Mann says 
time is the one thing working women have not had. She 
says working women have been exhausted and invisible. 
Mann challenges working women not to continue running 
in place until they drop from exhaustion.
Mann describes herself as a person who works with 
people and who is intimidated by people who work with 
numbers. Yet she says women in the media and women 
accountants share common concerns. Empowering 
women in politics, business, and at home has been the 
unifying theme of Mann’s work for the past 12-15 years, 
and she urges all women to continue to struggle together 
to become full partners in society in America.
Look at the past 25 years, says Mann, to see profound 
changes in society in the United States and other industri­
alized nations. These changes have not been limited to 
the women’s movement. Mann says in the U.S. we are in 
the process of changing the entire society. She says there 
is a restructuring of a society controlled by white men to 
one equalitarian society, a society where women and 
blacks are full partners. Mann says women are currently 
associate partners and need to become full partners.
Mann maintains that sexism pervades every facet of 
our society. She says her areas of activity, the media, is no 
exception. In her opinion the media’s role is important 
because it helps set the agenda in a free society. Mann 
says, “Information is powerful, and without it we cannot 
affect the political changes we need.” But, she adds, 
“Media is too male and too pale!” There are no columns 
about contemporary women’s needs. She asks, “How 
many challenge? How many write letters to editors?”
Mann admits mainstream media is not interested in 
showcasing the legislation needed to enable working 
women to do a better job of balancing their families and 
their careers. This legislation is needed, insists Mann, to 
provide new solutions to new problems. She says legisla­
tion is needed to provide choices to women in the care of 
infants, school children and elderly parents. Mann calls 
the defeat of one such law, the Family and Medical Leave 
Act, another nail in the coffin of productivity. (Germany 
and Japan, both leading the U.S. in productivity, have paid 
leave.)
The debate about whether women should work is over 
according to Mann. She cites the following statistics: half 
of all mothers work, half of all professionals are women, 
and 30% of the businesses operated in 1987 were owned 
by women. Mann credits the acceptance of women in the 
workplace to the previous generation of mothers who 
flexed their muscles and took on a hostile workplace. She 
says working women now compose a critical mass and do 
not have to accept the old model of a male-dominated 
hierarchy.
Touching on the difference in the socialization of men 
and women, Mann says only recently has the female style 
of communication been validated. She says women want 
to understand their male counterparts and make peace. 
Furthermore, women want to secure the family support 
system necessary to be full partners in society.
Mann maintains that the most pressing economic 
concern is the salary gap between men and women 
workers. As an example, she uses salary structures in 
1987 when, for men and women performing identical jobs, 
women received only two-thirds of the salary paid to men. 
This was equivalent to women receiving nothing from 9/1 
to 12/31 while men were paid.
In Mann’s opinion, women have not done a good job of 
educating men about how they would be served if women 
were paid what they should be. The entire salary struc­
ture is being pulled down by the two-tier system. Not only 
are women paid less under a two-tier system, but men’s 
salaries are depressed also. According to Mann, since 
income peaked in 1973, it has been working women who 
have kept income from dropping. Mann urges women to 
bring men over to their side and to persuade them that it 
is in their interest to make women full partners in their 
society. She says women need men lobbying with them.
Since women pay a high personal price for a career, 
Mann says this means they will not settle for one that is 
not satisfying. She supports this argument with the 
results of a study of 110 professional women who had left 
their jobs: 73% left to go to another job while only 7% left 
to go home. “Help them grow or watch them go,” are the 
words of advice Mann gives to employers of professional 
women.
The single greatest influence on the political scene has 
been the entry of women into the work force. Mann says 
women can and should stamp their own values and 
priorities on the way America operates. In the past 25 
years, women have changed their attitudes, their worth, 
what they want to do. When they vote, says Mann, they
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show what they believe is important 
and they vote differently from men.
According to Mann, the climate 
currently is more favorable for 
women in public office than anytime 
since Watergate. Yet, women hold 
only 6% of the seats in Congress and 
only 14% of the seats in state legisla­
tures. She feels the absence of 
women in the Souter hearing was 
particularly significant since women 
have overwhelmingly voted to 
uphold women’s abortion rights.
Mann urges women to be active 
and to be visible. Women need to 
challenge the status quo. Women 
need to write letters to editors. 
Women need to talk to Republicans 
and Democrats about gender gap. 
Women need to vote their self 
interests. Women only have them­
selves to blame if they don’t seize 
these opportunities to position 
themselves as full partners with men.
Roundtable panel discusses issues facing 
women in the accounting profession during 
the next decade in the Saturday morning 
session at JAM.
Pictured from left to right: Joyce Simon, AWSCPA 
President Elect; Karen Mersen, Catalyst Panel 
Moderator; Diane Fuller, KPMG Peat Marwick; 
Kathy Wkaterski, Shinners, Hucovski and 
Company.
Pictured from left to right: Kathleen Kenny, Coopers & Lybrand; Steve Gold­
stein, Time Life Books; Shirley Cheramy, Price Waterhouse; Sherry Mosley, 
Corning, Inc., Ann Lang, Arthur Andersen; and Terese Collins, Deloitte and 
Touche.
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